Are valence and social avoidance associated with the memory conformity effect?
Pairs of participants were shown photographs which varied in terms of valence from negative to positive, and two days later, together, they were given a memory recognition test. When the first person responded the second person saw the response. This affected how the second person responded, what is called memory conformity. The memory conformity effect was larger for previously unseen stimuli (fillers) than for previously seen stimuli (targets), and was greatest for those with low scores on a social avoidance measure. While memory for negative (and most arousing) stimuli was most accurate, the memory conformity effect did not differ significantly by the stimulus valence. Implications for theories of memory malleability and for assessing the reliability of memories in a forensic context are discussed.